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What is 
social 

media?

“A group of Internet- based 
applications that build on the 
ideological and technological 
foundations of Web 2.0 and 
that allow the creation and 
exchange of user-generated 
content”

Kaplan and Haenlein 2010
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… 113 more!

Times Higher Education,  2017



Why do academics use SM?

Connection

Communication

Efficiency

Miah, 2016; Collins, Shiffman & Rock, 2016



SM 
for career 

development

1. Developing a profile

2. Networking

3. Tracking
Also learning & working



Developing a profile

• LinkedIn

• Research Gate

• Academia.edu

• Google Scholar

• Personal website

Simplify & prioritise
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Networking

Twitter

Facebook

LinkedIn

Cultivate contacts

Engage meaningfully & often



My experience: Broader network; ongoing contact; 
presentations; Editorial Board



Tracking

• ORCID - outputs

• Publons - reviews

• Altmetrics - impact

• Google Scholar – h-index

• Slideshare / Figshare - presentations

Schedule time to update



Steps to using SM

1. Build a profile

2. Engage in meaningful 

conversations

3. Make engagement a habit

4. Think before you post

Duque, 2016



Practical tips

• Use multiple channels

• Use consistent photos

• Share your passion

• Have fun!
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• Times Higher Education list of SM for academics -
https://www.timeshighereducation.com/a-z-social-media

• Easy guide to setting up a website - https://makeawebsitehub.com/

• Use this guide to get going with Twitter: 
http://blogs.lse.ac.uk/impactofsocialsciences/files/2011/11/Publishe
d-Twitter_Guide_Sept_2011.pdf

• Boost impact - https://www.animate-science.com/single-post/5-
Ways-to-Boost-your-Research-Impact-and-Altmetric-Score

• My favourite online course – Writing in the Sciences 
https://www.coursera.org/learn/sciwrite

• My favourite ‘news’ sites – The Conversation & The Squiz

• My favourite podcasts – Freakonomics

• My favourite SM toys: Canva, DoodlePoll, Dropbox, Pixabay, Zotero

https://www.timeshighereducation.com/a-z-social-media
https://makeawebsitehub.com/
http://blogs.lse.ac.uk/impactofsocialsciences/files/2011/11/Published-Twitter_Guide_Sept_2011.pdf
https://www.animate-science.com/single-post/5-Ways-to-Boost-your-Research-Impact-and-Altmetric-Score
https://www.coursera.org/learn/sciwrite
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