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RECORDING

This session is being video recorded as part of a 

teaching and learning exercise. The recording 

will only be used to assess my teaching skills, 

however please see me after class if you would 

like to be removed from the recorded material.
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OUTLINE

Maximising & creating opportunities to promote your 
research and your career

• About me – my career

• Going overseas for a postdoc

o Should you do it?

o Issues to consider?

• Online research profile

o Should you have one?

o What platforms are best?

o What are the do’s and don’ts?



MY CAREER SO FAR

Occupational therapy

Cancer research (MPH)

Health economics (PhD)

HRB ICE Postdoctoral 
fellowship

UTS Chancellors Postdoc
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DECIDING TO DO AN OVERSEAS POST DOC

• HSRAANZ Mentoring scheme mentor

o I wanted to specialise (not be generalist HE)

o I wanted to specialise in a disease (rather than a 

method)

o I didn’t want to stay at UTS (avoid 

institutionalisation!)

Go overseas
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ICE FELLOWSHIP

• 3 year post-doctoral fellowship cancer 

survivorship

o Interdisciplinary (qualitative researcher, sociologist 

& health economist)

o Capacity enhancement

• Fellowship money applied for by NCRI, then 

position advertised

• NCRI also advertised a position for a 

statistician on a separate project at same time
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WHAT I GOT OUT OF THE ICE 
FELLOWSHIP

• Great project

o Good skills and experience

o Good publications

• International network of collaborators

• Opportunities for funding

• Opportunities for learning

o Courses & conferences

o Placements / fellowships (Lyon & Aberdeen)
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GOING OVERSEAS

• Should you do it?



GOING OVERSEAS

• Where to go & for how long

o Good work opportunities and at least ok living conditions

o Weeks, months, years?

• How to identify opportunities

o Fellowship funding

o Collaborators

o Grants

o Jobs

• How to apply (& be successful)

o You have the appeal of being exotic – use it!

• Coming home

o Emphasise international experience & allow time to adjust
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ONLINE RESEARCH PROFILE

• Should you have one?

In fact, you already do…



ONLINE RESEARCH PROFILE

• What platforms are best?

o Automatic: Uni profile, GoogleScholar, Altmetric

o Internal: Symplectic, Research Master, OPEN,

o Tracking: Publons, ORCID, ResearchGate, Impactstory

o Promotion: Website, blog, twitter, LinkedIn, Instagram, 

Figshare

o Media: Uni publications, radio, newspaper, podcasts

• What are the do’s and don’ts?
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ALTMETRIC

• altmetrics are non-traditional metrics 
proposed as an alternative to more traditional 
citation impact metrics, such as impact factor 
and h-index

• Sourced from social media – twitter, 
Instagram, blogs etc (blue is twitter – usually 
predominant)

• New metrics like this highlight the importance 
of attribution = ORCID
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ORCID

• Provides a persistent digital identifier that 

distinguishes you from every other researcher

• Being integrated throughout the research 

timeline, from grants to publication

• Means that all these automated & optional 

tracking systems can accurately associate 

your work to you
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ONLINE RESEARCH PROFILE
- OPTIONAL AND EXTERNAL

• What platforms are best?

o Automatic: Uni profile, GoogleScholar, Altmetric

o Internal: Symplectic, Research Master, OPEN, etc

o Tracking: ORCID, Publons, ResearchGate, 

ImpactStory

o Promotion: Website, blog, twitter, LinkedIn, 

Instagram, Figshare

o Media: Uni publications, radio, newspaper, 

podcasts



PUBLONS

• Publons is a website and free service for 

researchers to share, discuss and receive 

credit for peer review and editing of academic 

publications

• Forward the ‘thankyou’ email that you get from 

the journal to reviews@publons.com and it 

gets added to your account

• Get credit for the otherwise unpaid work of 

reviewing & assign credit transparently
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PUBLONS
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LINKED IN VS RESEARCH GATE VS 
ACADEMIA.EDU

• All are social networking sites, targeting at 

business (LinkedIn) or research (Research 

Gate, Academia.edu)

• LinkedIn – connecting with people & sharing 

research (summaries)

• ResearchGate – connecting with people & 

sharing papers

• Academia.edu – connecting with people, 

sharing papers, monitor impact
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LINKED IN VS RESEARCH GATE VS 
ACADEMIA.EDU

• I have an account for all of them, but…

o I check LinkedIn every week (& share research summaries)

o I check Research Gate every month (& share full texts)

o I check Academia.edu every 3 months (but don’t do much)

• Consider setting up profiles, but redirecting all 

information to one spot (eg my website)

• Don’t connect with people you don’t know, think 

about connecting with friends
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OTHERS

• ImpactStory is an open source, web-based 

tool that provides altmetrics to help 

researchers measure and share 

the impacts of all their research outputs

• Figshare is an online digital repository where 

researchers can preserve and share their 

research outputs, including figures, datasets, 

images, and videos

chere.uts.edu.au



WEBSITE/BLOG

• Great for promoting yourself

• Gives you one place to keep track of 

everything – point all other things there

• Easy to set up – eg WordPress, SquareSpace

• Blogging is hard, but develops skills in 

summarising. Time & confidence are the 

biggest factors.

• Consider contributing to curated blogs (ie let 

someone else do the hard work!)
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TWITTER

• Great for connecting to people

• Stay on top of latest research

• ‘Attend’ conferences / seminars / workshops 
that you can’t get to

• Support & connection

• Promote your own research

• Eg: Editorial committee invitation, vising 
scholar invitations, #ECR, #AcWriMo
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MEDIA

• University media office

• The Conversation

• Local radio station and paper

• Non-peer reviewed magazines and journals 

and professional publications

• www.Sourcebottle.com
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GETTING STARTED

• Make sure your uni profile and GoogleScholar

are up to date, and then maintain them 

(monthly appointment in diary)

• Decide what you are trying to achieve and 

pick one or two platforms to maximise that

• Schedule time & don’t feel guilty

• Get a headshot (or a couple) you don’t hate 

and use it consistently
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ONLINE DO’S AND DO NOT’S
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DO

- Start small

- Ask for help

- Be yourself

- Interact with others

- 80:20 content

- Boast

- Be consistent

DON’T

- Spam

- Worry

- Say anything you 

wouldn’t say in person

- Plagiarise

- Be intimidated



MY DETAILS

• Alison Pearce, Postdoctoral Research Fellow, 

UTS

• Twitter: @aliepea

• Website: www.alisonpearce.net
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