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What is social media?

• “Social media are computer mediated technologies that 
facilitate the creation and sharing of information, ideas, 
career interests and other forms of expression via virtual 
communities and networks”

• Social = interacting with people

• Media = instrument of communication (usually internet-
based)



Examples of social media
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How do researchers / academics use SM?

• Sharing experiences

• Making connections

• Disseminate & translate own work & others

• Finding inspiration / information

• Attend conferences remotely (Twitter – 74%)

• Correcting misrepresentations / rant!

• Synthesise thoughts (blogging)

Collins, Shiffman & Rock, 2016



Why do academics use SM?

• Perceived benefits:
• Size & diversity of audience, ease of communication, networking 

opportunities, access to / sharing information. 

• Also fun, builds communication skills, connect with journalists

• Perceived barriers:
• Fear of unknown, lack of time, lack of scientific rigour, lack of privacy, dislike 

of format

Collins, Shiffman & Rock, 2016



Online research profiles

• Automatic: Uni profile, GoogleScholar, Altmetric

• Internal: Symplectic, Research Master, OPEN

• Tracking: ORCID, Publons, ResearchGate, ImpactStory

• Promotion: LinkedIn, website, blog, Figshare, Kudos

• Media: Uni publications, radio, newspaper, podcasts 



My experience

• Personal website as central hub - keep it up to date and refer 
everything else back to it

• Being visible has helped my career

• Twitter is fun!
• Connect with great people, access new & relevant research 

• Enthusiasm comes and goes

• I don’t use FB for work

• Media office can be a helpful resource

• I can see potential for IG, but probably depends on your context



• UTS profile

• GoogleScholar

• ORCID

• Publons

• LinkedIn, ResearchGate, & Academia.edu

• Personal website (& blog)

• Twitter

• Media connections

My online research profile
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orcid

• Provides a persistent digital identifier that distinguishes you from 
every other researcher

• Being integrated throughout the research timeline, from grants to 
publication

• Means that all these automated & optional tracking systems can 
accurately associate your work to you
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publons

• Publons is a website and free service for researchers to receive credit 
for peer review

• Forward the ‘thankyou’ email that you get from the journal to 
reviews@publons.com and it gets added to your account

• Get credit for the otherwise unpaid work of reviewing & assign credit 
transparently
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publons
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LinkedIn, ResearchGate & academia.edu

• All are social networking sites, targeting business (LinkedIn) or 
research (Research Gate, Academia.edu)
• LinkedIn – connecting with people & sharing research (summaries)

• ResearchGate – connecting with people & sharing papers

• Academia.edu – connecting with people, sharing papers, monitor impact
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LinkedIn, ResearchGate & academia.edu

• I have an account for all of them, but redirect to my website and…
• I check LinkedIn every week (& share research summaries)

• I check Research Gate every month (& share full texts)

• I check Academia.edu every 3 months (but don’t do much)

• Consider setting up profiles, but redirecting all information to one 
spot (eg your website)

• Don’t connect with people you don’t know, think about connecting 
with friends
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Website/blog

• Great for promoting yourself

• One place to keep track of everything – point all other things there

• Easy to set up – eg WordPress, SquareSpace

• Blogging is hard, but develops writing skills
• Time & confidence are the biggest factors for me

• Consider contributing to curated blogs
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Twitter

• Great for connecting to people

• Stay on top of latest research

• ‘Attend’ conferences / seminars / workshops that you can’t get to

• Support & connection

• Promote your own research
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Anatomy of a tweet
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Handle (twitter name) Hashtag (keyword / search term)Tweet (message) Retweets Likes



Media

• University media office

• The Conversation

• Local radio station and paper

• Non-peer reviewed magazines, journals and professional publications

• Relevant podcasts

• Blog post on LinkedIn

• Croaky 

• Newsletters & websites of professional associations

• www.Sourcebottle.com

chere.uts.edu.au
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Others

• Figshare is an online digital repository where researchers can 
preserve and share their research outputs, including figures, datasets, 
images, and videos

• ImpactStory is an open source, web-based tool that provides 
altmetrics to help researchers measure and share the impacts of all 
their research outputs

• Mendeley Groups make it easy to discover research, follow curated 
bibliographies and get involved in discussions
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altmetric

• altmetrics are non-traditional metrics proposed as an alternative to 
more traditional citation impact metrics, such as impact factor and h-
index

• Sourced from social media – twitter, Instagram, blogs etc (blue is 
twitter – usually predominant)

• New metrics like this highlight the importance of attribution = ORCID
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Media dissemination options

• Twitter (original article, comment, blog post, other links)
• Tag health reporters: @MelissaLDavey @wstorr @MaryanneDemasi @Smith1001Paul 

@EliGreenblat @normanswan @1RossGittins
• Tag top health tweeters: @ABChealthonline @drkerrynphelps @_andrewrochford

@croakeyblog @menshealthau @theMJA @_Dr_Ginni

• Blog post on website & LinkedIn

• Press Release

• Pitch to:
• The Conversation
• Croakey
• 2SER Think: Health or Think: Business podcast
• Research Roundup podcast by PC4 
• Oncologynews.com.au (Guest commentary)

• Suggest for newsletter/website of AHES, HSRAANS, ESA etc.
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How has all this helped me?

• Visibility & credibility

• Made connections with people I’d be too shy to talk to at 
meetings/conferences (or wouldn’t meet)

• Staying on top of current research & happenings

• Editorial committee invitation & visiting scholar invitations

• Journal article commissioned and speaking opportunities offered 

• Peer support (#ECR, #ECRchat) 

• Activities: #AcWriMo & #epibookclub

• Crowd sourcing content for presentations and workshops!



Getting started

• Make sure your uni profile and Google Scholar are up to date, and 
then maintain them (monthly appointment in diary)

• Decide what you are trying to achieve and pick one or two platforms 
to maximise that

• Schedule time & don’t feel guilty

• Get a headshot (or a couple) you don’t hate and use it/them 
consistently
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Getting started

Twitter, 
Website/blog

LinkedIn, Publons, 
Media office

Uni profile, GoogleScholar, 
ORCID
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Practical tips – building a website

It’s easier than you think, but set aside two hours

1. Purchase web hosting (stores your website), eg BlueHost

2. Purchase a domain name (web address), eg crazydomains.com.au

3. Choose a ‘platform’ – I use WordPress, but have also heard good 
things about SquareSpace

4. Pick a template and get designing!
• Welcome / biography
• Research page / CV
• Publications
• Media links



Practical tips – twitter

• Guide to get started with Twitter: 
http://blogs.lse.ac.uk/impactofsocialsciences/files/2011/11/Published-Twitter_Guide_Sept_2011.pdf

1. Sign up (pick a semi-professional name!)

2. Follow some people in your field – search for organisations and 
people, also look at lists

3. Start by retweeting. If you see something interesting, retweet it

4. When you’re ready, start tweeting. Tweet about a paper your wrote 
or a presentation you’re giving

5. When you’re ready, start engaging. Reply to people, comment on 
their tweets or live-tweet a conference

http://blogs.lse.ac.uk/impactofsocialsciences/files/2011/11/Published-Twitter_Guide_Sept_2011.pdf


Practical tips – twitter cont.

• Good accounts to follow:
• Your department, your uni, your professional associations, your colleagues, 

people you cite, journals, editors, people you meet, journalists, news, funders

• Academia (serious): @SUWTues @ithinkwellHugh @thesiswhisperer
@RealScientists @ResearchVoice

• Academia (funny): @ShitAcademicsSay @AcademicPain
@ShitMyReviewersSay @Redpenblackpen @worse_reviewer
@AcademiaObscura @ReadtheSyllabus @ProfOfSarcasm

• Good hashtags to check out:
• #AcWri #AcWriMo #ECR #ECRchat #Academia #phdchat #epibookclub

• #Healtheconomics #cancer #cancersurvivorship #rstats



Online research profile

• Should you have one?

In fact, you already do…



Online do’s and do not’s
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DO

- Start small
- Ask for help
- Be yourself
- Interact
- 80:20 content
- Boast
- Be consistent

DON’T

- Spam
- Worry
- Say anything you wouldn’t say in person
- Plagiarise
- Be intimidated
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